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#lB4: Business Communication HLYE KE: BE T/L.5H 2
B BASRESH (F - 1)) HEORs | mgms | FXED L]
1 2FR UL wEME EE DA
- R = iThe instructor has taught Business English to a variety of students, including: flight attendants working
§}§§£§%§;}C—E\t§gfj& for Japanese airlines and professionals and office workers employed in the broader Kansai & Kinki areas.
’ The instructor possess a TESOL certificate specializing in business education.

BREHEOFEXETEEOHME: *F—7—F

The purpose of this course is to expose students to everyday scenarios encountered in

the course of international business. Students will be asked to actively participate in a Professionalism & Business Manner

variety of activities designed to improve reading, writing, listening, speaking, vocabulary Nlegotlatloln.
i, R ) S N . . Business Writing
and critical thinking skills. Emphasis will be placed on differentiating between casual, semi—| Leadership

formal and formal register appropriate to the social context.
REICBISFEDEERR
~ ZEABERR
(FERTE-FHBE5EDHEHLDEE)

an - Students learn about the challenges and opportunities of doing business “glocally”
A N3 -IRE S ; e . ; ; X
including increasingly diverse workplaces and changing customer demographics.

S s In order to prepare students for contemporary working environments classes will
F F—LT—9-1)—2—>vT . prepare S Tor porary € nm
consist of combinations of individual, pair and group work activities.

Effective communication skills are essential for success in business including
H a3a=4—>3vAh conveying ideas, professional document writing, and reaching mutually beneficial
agreements.

BB MO % B : U rOAECEIHNL. FHBLUBEEEIREL. 0 LZ BN REsd 5

FAb: 45 % LR—k: % FHEK: 40 % ERHER: % Z0H: 15 %

4%E0E1E : Tourism combines many businesses such as hotels, transportation, restaurants, and entertainment, as well as the local
economy. Communication is essential to success in this field.
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Totboot 6 NEUOFE-aE [0
X“:s:;iglj:?cu;sg‘:ssand asking for permission HEUNDFE - T 9004
st i moreaE o
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*Go Global: English for Global Business *Business Encounters
JO—RNILEBROESRROZ2=y—ay +English for Everyone

Seibido (FAEE) Business English Course Book Level 1

ISBN: 978-4791971848

ZELFOBEAFBIEENMDAYE—): “If you can't communicate, it's like winking at a girl in the dark — nothing happens. You
can have all the brainpower in the world, but you have to be able to transmit it.” Warren Buffett
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£lE4: English Tourism Project HYHE KL Tk L.5% 714
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The instructors of this course have backgrounds in both formal English language instruction and the

EFRBEAVTEDLS LIRS

EToTNBH: tourism industry. They possess the industry expertise and knowledge to effectively teach and lead
’ projects. Skills have been demonstrated though tourism projects conducted in developing countries.
BEHNEBOFEXTEEOHE: *F—DJ—FK

The “English Tourism Project” class is designed to equip students with the skills and
knowledge needed to communicate and collaborate effectively in the tourism industry. By
studying project management, marketing, and cross—cultural communication using English,
students will gain a deeper understanding of the language and culture necessary for a

Multilingual project coordination
Guiding & Interpretation
Localization (glocal focus)

. A Marketing
successful career in this field.
BREICETEFEDEZERR
ZEREOR
(FERE-FEREOFHEDOEE)
A - AR This course will improve students’ knowledge and understanding of the tourism
" * industry, project management, marketing, and cross—cultural communication.
As part of the group project, students would develop their logical thinking and
C HEMEEN of the grou . \
problem—solving skills by analyzing the tourism problem.
. Students would learn valuable time management skills and encounter opportunities to
E BCE®EN ; ; . L ;
improve their planning self-motivation when contrubuting to a group.
- = Son This course will help students develop their communication skills through studying
H 33a=4—>3avh . . . X X . . .
simple translation and interpretation, public speaking and presentation skills.
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@ Introduction to the Tourism Industry and English Communication Ezggﬁ E;g}gg:ﬁ:
@ The Role of English in the Tourism Industry Ezgléﬁ Ao
@ English Language Training for Tourism Ezgig *i Ao
@ Developing Tourist Terminology and Building Vocabulary Ezgiéﬁ Ao
® [Guest Speaker]Fieldwork® Ezggéﬁ E;g}ggiﬁ
® Developing English Language Skills for Guiding and Explaining Ez:ﬁ] éﬁ Ao
@ Project Management in Tourism and English Language Use [%E&}ﬁﬁ E;E}gg:ﬁ:
Greating Itineraries for English-Speaking Tourists Ezg}g*i frEle
@ Localization for Tourism Materials {%E}ﬁﬁ frEle
@ Marketing Strategies for the Tourism Industry *i E;%ggg
@ Social Media Marketing for English-Speaking Tourists *j: frEle
@ Fieldwork® 5 frEle
® Fieldwork® [fgg gﬁ (251207
@® Presentation [?;E‘%lﬁﬂ E;E}SSZ
FRATERN: ZDMBEERIEE

ZEFOIZEES(FEYELISDAYE—) : Tourism has the potential to revive small communities by bringing in new economic
opportunities, cultural exchange, and job creation. Let's see what impact we can make!




