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BREMBOFELEEROHE: F—0—F
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Sustainable Tourism, SDGs, Tourism

BEICETAFEDEERE

A FNE-IEMED HMHBEARRMICIERTIEELIC, PAEREEDRNTIKIENTED,

B BRIl Hteam- BCRBICHRFTNFATES,

C REMEEA BB EERM. SREMIZHOHTL. RIRTEDS,

D [EfERAN REZREL. RISV ELGFERZINE -DHT-BEL, TOMEETHEICHRIRTEDS,

BAREHm DA - BEE: UTOAKICEYFHEL, FABFVBEEEICHK, 0R U EEHMARELT S

FRXk: 0 % LiR—b: 45 % FR: 45 % ERGRER: % ZFOfh: 10 %

HRLEE:
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(DSustainable Tourism and the UN Sustainable Development Goals (SDGs) Ezgggﬁ E;g}:ggg
@The Impact of Tourism on the Environment Ezgggﬁ Ezggggg
(@Sustainable Tourism and Cultural Preservation Ezgggﬁ Ezggggg
@Sustainable Tourism and Economic Development Ezgggﬁ E;g}ggg
®[Special Guest]Sustainable Tourism and the Local Community Ezgggﬁ E;g}:ggg
(Bustainable Tourism and Gender Equality Egg}gﬁ Ezgﬂggg
(@Sustainable Tourism and Climate Change (Fieldwork) E;g}gﬁ Ezgﬂggg
(®Sustainable Tourism and Water Management (Fieldwork) E;g}gﬁ Ezgﬂggg
(@Sustainable Tourism and Energy Efficiency (Fieldwork) E;g}gﬁ Ezgﬂggg
(iDSustainable Tourism and Waste Management (Fieldwork) E;g}gﬁ Ezgﬂggg
(DSustainable Tourism and Responsible Consumption Egg}gﬁ Ezggggg
({DSustainable Tourism and Social Justice Egg}gﬁ Ezggggg
(®Sustainable Tourism and Disaster Resilience Egg}gﬁ Ezggggg
(®Sustainable Tourism and Innovative Technologies Egg}gﬁ Ezggggg
ERTFRNFITEL, ZDMSEXIEE

BEEHERMALET,

REBELOBER(ELAFILDAVE—D):
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ERSRER
flEH4: Global Citizenship & Intercultural Competance HUHE K4 BE 714
B BRSRESA (4. - 3) HEORS | mgnx | FEE %%
2 1ER % #wEME EE ER

- N -, iThe instructor has extensive experience working with students from diverse backgrounds, including

§$§§§§%§;¥E\t§af’m& extensive experience working with Aboriginal and Torres Strait Islanders. This hands—on experience has
. provided the teacher with unique insights and a deep understanding of intercultural issues.

EEREOFEREEHEOHE: F—0—F

Students will examine the impact of cultural diversity in Japan and explore key concepts
such as multiculturalism, assimilation, and citizenship through country cases and
discussions on related challenges and responses, with a focus on Australia as a
multicultural society, Europe's backlash against multiculturalism, and East Asia,
particularly Japan.

Intercultural Understanding
Cultural Intelligence
Critical Reflection & Identifying Bias

BRECET2FEDIZERE

FEBERE
(FRDE-PUES QA EHEDRE)

A FE-EEES

and related concepts and issues.

Students learn about cultural diversity, intercultural communication, global citizenship,

B EFBIRIMT

Classes will cover topics such as cultural awareness, cross—cultural communication,
and the ability to navigate intercultural interactions in a professional setting.

C WMEMEEN

and approaches to intercultural issues.

Students will be encouraged to analyze and critically evaluate different perspectives

G fRHEE
and equality.

By fostering an understanding of ethical principles and values related to cultural
diversity and intercultural competence, including respect for diversity, responsibility,

H J2a=4—3avAh

Students will learn the importance of effective intercultural communication and
providing opportunities for students to develop their cross—cultural communication

skills.
B LUl FHB LU BEREI L. 0m LB NAEET 5
FAb: % LiRk—bk: 40 % R 40 % ERGER: % ZDfh: 20 %
[EES R

FHFATSEEUTER

BERAREE  FRava st Gu-d9D

T

EE. J1—ILKT—4

TAb- LR —b R - REAREOEEREL:

BOTAN BETAN ZRNEEBRHOTANGREETS REOEBKRL, ISADEABEERER. TLXFITILITHIG

ERCH

REGBROLER—ME) ITHT 51— R\ oD A
TANDRMEERRBIZT—R /w03, ERIIIEET S,

ERFE(PE-EES)

B’ X E TR
“ weme T
(D Contemporary issues on identity and citizenship PR = N
Chse Study: Australia (FRIEROES 9073
(@ Building a Global Identity: Patriotism and Nationalism, Individualism and Group spirit, [$ﬁﬁlﬁgfﬁﬁ¥+%§§ﬁ N 904}
Assessing and growing CQ and CI [BE&IFEDEE 7
o ) I [FRT]EMENEEHRT \
@ Globalization: Effect on the tourism workforce, Cultural implications (Zx)EE0ES 909
o B o |[BENEAENEEHRT \
@ Migration: Effect on the workforce, Social implications, Japanese Culture and Diversity (Ex]Ez0ES 9049
(® The Migrant Experience in Japan: Citizenship, Workers Rights, Human Rights, Legal [$ﬁﬁ]§_ﬂ?ﬁ:§¥+%’&§ﬁt 9043
challenges, Human Relations [B&REOEE
® Cultural diversity: Multiculturalism in Japan, the Concept of “the Other”, Culture and [$ﬁﬁ]§_ﬂ?ﬁ:§¥+%’&§ﬁt 904}
values across borders, Intercultural Conflict Resolution [ERIBEDET
@ Culture Shock: Working overseas, Reverse culture shock, Bridging Understanding to [$ﬁﬁ]§_ﬂ?ﬁ:§¥+%’&§ﬁt 9043
Inbound Tourists [ER]EXOEE
Global Citizenship and Cultural Tourism in Japan, Impact of Tourism on Local [$ﬁﬁ]§_ﬂ?ﬁ:§¥+%’&§ﬁt 904}
Communities [ER]EXOEE
(9 Presentation: Cultural Awareness in Tourism Case Study FHERDN—)LEFIE 904
; on'i [FRT]EMENEEHRT N
International Education in Japan (ExlE2z0ES 904
; - [FRT]EMENEEHRT N
@ The role of language in Intercultural Communication (Ex]Ez0ES 904
(2 Modelling analyzing and critiquing a current event, Research and selection PHLR—FDEER 904
gi:{izs‘or‘t Production: Academic writing skills, Report structure, Separating evidence and L R— DR EIRE 90%3
The role of Technology: Media representations and coverage, Impact of Social Media, |[[FEHI]EMEHEFERD 904y
Future technologies (VR, AR, Robotics and AL) in fostering intercultural understanding [ERI)BEDET 7
. h o [EanERAENFERT o~
(@ Global Citizenship and the Future of Tourism in Japan (E)EEQEE 9057
ERTXAR: TOMSEXBEE

(Seibido)

Press)

Living as Global Citizens (Nan’'Un—-Do)
Global Unnderstanding: Success in International Business

Culture Studies Handbook 5th Edition (Intergraphica

ZHELEOZEEAFELEISDAYE—) : This course will broaden your perspectives, teach you to value difference and diversity
and develop an awareness of global issues which have direct and indirect repercussions for Japan.
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ERER R
#lB4: TOEIC Intermediate HEBE K4 BE T14
B RGBS (4R - 1) HEORS | @gmn | FXEO =
2 1HER %E wERE EE D3

A native speaker of English can provide a deeper understanding of the nuance of the language and culture
EFRZEBREALTE D LS% iwhich affect language choices which improves student’s comprehension. The instructor has

BREZ{TOTLDD: demonstrated familiarity with a wide range of teaching methods and techniques for developing listening
and reading skills in conversation schools, high schools, and business classes.
BRENBOFEZFEERDOHE: F—7—F

The aim of this intermediate TOEIC course is to continue to develop skills and knowledge
of the English language as it is used in professional settings, in order to achieve a higher
score on the TOEIC exam. The course will also focus on familiarizing students with the
format and content of the TOEIC exam in order to prepare them for success. It will
achieve this by exposing students to a wide range of business—related texts, articles and
audio materials.

Analyze graphs, charts and tables
Paraphrase and Summarize
Listening, Reading & Speaking

BREICBITZFEDEZER

FEHEEE
(FRRE-PUREOHEHEDRE)

Students will learn common grammatical structures used in business English. Also,
A KE-EfEAH students will learn to identify and correct common errors. This reflective skill is
important across all facets of learning.

N In language classes, students learn how to give and receive constructive feedback,
—_— —_—F ) = < ' '
F F—Lo—0-)—5F—2vF which will help them to improve their skills and achieve better results.

As students become more proficient in English, they will develop increasingly
H O2a=4#—33vh sophisticated interpersonal skills, such as active listening and negotiation, which can
be useful in a variety of professional and social contexts.

AR DA % - B UTFOEICEYEHEL, FASSVEBEEITHL, 60RU LEEMBELT S

TAk: 60 % LR—bk: 20 % bt % EREER: % ZDf: 20 %

4450518 : As your comprehension improves, it’ s important to surround yourself with increasingly complex language through more
challenging texts such as those used in this course.

TOTAT5—=VT E:
R S R T Tt F—say FE. T~ LET—Y

FAb-UR —b- FE R - REGABRE D EERE -
%_EL\%ZM FBETAM BBALEBAOTANEREETS BEOEBKRE. ISAOEHEREREZ. TLF LT ILITHIG
GE

B GRBROLAR—ME) TR BT — RN\ DFE:
TACDFEAEEREITT— R\ L ERICEES S,

=% E EfEPE(PE-EES)
%@ —
[ — FEICBELR
PFERNE SR (5 <
. . . Test structure

@ Introduction to TOEIC Receptive Skills Intermediate Test-Taking Skills 9045
(2 Unit 1: Companies and Organizations: organization and structure [FEIHHEE1ELZRD 9043
TOEIC Target: Incomplete Sentences (R), Photographs [EBEBFEORELELD
@ Unit 2: Work Routines: daily schedules and meetings [FEISHESE2EERD 9043
TOEIC Target: Incomplete Sentences (R), Photographs (L) [EBEBFEORELELD
@ Unit 3: Travel and Entertainment: Travel, hotels, dining out [FEIHRBEEIEEZRD 904}
TOEIC Target: Incomplete Sentences (R), Question—Response (L) [EBIEEEEORELEFED
(® Unit 4: Human Resources: hiring, recruiting, training, salaries [FEISHEFIEERD 9043
TOEIC Target: Text Completion (R), Question—Response (L) [EBEEEEORELFLD
(® Unit 5: Manufacturing: factories, production, quality control [FEISHEESEERD 904}
TOEIC Target: Text Completion (R), Question—Response (L) [ETEZEEORELFLD

. . . . Part 1, 2, 5 and 6 of the TOEIC
@ Simulated Listening & Reading Test L;’:ening 2 aRneadinog -tl-:st 905
Unit 6: Office Technology: IT procedures, computers, office equipment [FEISHEFEERD 9043
TOEIC Target: Single Passages (R), Conversations (L) [EBIEEEEORELEFED
(9) Unit 7: Purchasing: shopping, ordering, invoicing, shipping [FEIHHEFIELHT 9043
TOEIC Target: Single Passages (R), Conversations (L) [EBIEEEEORELEFED
Unit 8: Health Care: insurance, doctors, dentists, health [FEISHEESEERD 9043
TOEIC Target: Single Passages (R), Conversations (L) [EBIEEEEORELEFED
(@D Unit 9: Housing and Property: building management, office costs [FEISHEFIEERD 9043
TOEIC Target: Single Passages (R), Narrations (L) [EBIEEEEORELEFED
(2 Unit 10: Banking and Finance: accounting, banks, investments, taxes [FEISHEFEI0EEZHT 9043
TOEIC Target: Single Passages (R), Narrations (L) [EBIEESEOREBLELD
@) Listening Comprehension Quiz ggﬁiiisézgi:ftgaemon& Peer 905
Reading Comprehension Quiz ;Sﬁi?vze;:igegcﬁzzstions, Peer 9045
(@ Additional Test—taking strategies for listening and reading comprehension [EBIEZREOREBLFLD (909
ERTFRE: ZTDMBSEXBREE
*NEW TOEIC® Skills 2 * X492 TOEIC(R) L&RT Ak SCORE 800

ISBN: 978-1785470820

ZELOBEAGELUENSDAYE—) : The more familiar you are with the format and types of questions on the TOEIC, the
more comfortable and confident you will feel when you take the test. So let’ s get familiar with lots of different types of questions and
make strategies to approach all of them!
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EFRER S F R
F1H4: Communication for Enhancing Customer Service HLUHE Kf: Tk T L
B BAREESHA (4F - H0) HEORS | ggms | FEEM f#%E
2 1ER %4 WEME Ex DA

With experience in the food industry, the instructor has hands—on knowledge of the challenges involved in

EBFRREAVTEDLS>UIRE

e K providing customer service in a demanding environment. Additionally, 2 years experience teaching
EToTLS D
’ Business English support the instructor’ s suitability to teach a course on customer service.
BEREHOFBEEFTEROBE: F——F
The objective of this course is to develop students’ skills in active listening, clear and Customer Service
concise speaking, demonstrating empathy, handling customer complaints, delivering positive Interpersonal Skills
language, and using effective follow—up techniques, as well as developing their ability to Effective Problem—Solving
resolve conflicts, provide customized solutions, and build long-lasting customer relationships. Conflict Resolution
EEICETHFEDIERRZ
~ ZBERERR

(EERE-FHUBEEOAHEDEE)

o - The course will deepen students’ understanding of communication theories and how
A ENEE-EEAE N . .

they can be applied to enhance customer service.
=a @ Students develop their logical thinking ability by analyzing customer needs and
C armIEE"J,m%jl . . . .
choosing appropriate communication approaches to meet those needs.
N The course will enhance students’ problem—solving skills by teaching them how to

BE 47
D FIRERER N handle difficult customer situations and find satisfactory solutions.
E Bo%EA Students will investigate how to regulate their behavior during challenging customer

interactions. This will allow them to demonstrate self-discipline and composure.

- - N The course will require students’ to brainstorm and test communication strategies to
H 33a=4—>3avh : : . . .
effectively manage customers in various confrontational scenarios.

BARRHBD A & - B : UTOHEICIYFHHEL, FRESIVEEZREITHL, 60R U LZEMREEET D

FAM: 25 % LR—b: % k. 60 % EREER: % O 15 %

445218 : The principle of “the customer is always right” suggests that the customer’s needs should take priority. However, in practice,
excellemnt customer service is a balance between customer needs and a business’ imperatives.

FOFAISEEUTESR.

BEmRLLE T, S C I TLtrr—a> EE. D~ ILET—

TAM-Likh —h- R R - AR DR

BNVTFR, O—LTLAEBBEIT BEOEB KR, /SADEABAZREZ. ILXLITNITHIET 5,
FE(RROLAR—NE) AT BT —F NN HE:

TACDRIE. =L T LA DIEREFEBIZT—F /& ERIIZIEET 5,

EHPE(FE-EESH
BERE PEICBHER

- S |

B (43)
Explanation of course, goals,

@ First Impressions: Introduction to effective communication N X 9093\
sharing experiences

Nonverbal communication N

@ The importance of body language The impact of tone

Demonstrating respect, avoiding

Th f positive | e . 7

@) The power of positive language negatitivity, defusing 904

— P Generating rules from a variety I\

@ Telephone communication skills I: The rules of authoritative sources 9073

@ Telephone communication skills II: Practical Exercise Practical lappllcatlon in groups 909]\
to scenarios

. . T Generating rules from a variety I\

® Email and written communication I: The rules of authoritative sources 907

@ Email and written communication II: Practical Exercise Practical lappllcatlon In groups 904>
to scenarios

The role of empathy in customer service Remaining present, Avoiding 905>

judgment, Expressing care

9 Giving and receiving feedback Constructing and reflecting on 904y

constructive criticism

Isolating the issue, documenting

Understanding customer complaints complaints, preventing

Showing sincerity, offering 9043

The art of apol . -
@ The art of apology solutions, and empathizing

(1 The importance of follow—up and follow—through Developing a follow—up plan 9045

Customer psychology and
psy gy 9053\

(@ Creating a positive customer service experience X
service recovery

Match strategies to common

Coping with difficult people conflicts

Understand the role of digital 90%3

(@ Customer service in a digital age N
customer service channels

FEARTFRE: Z DS E XL
Perfect Phrases for Customer Service
Customer Service: Utility Style

ZELFOBE R (JBYENSDAYtE—) :Enhancing your customer service skills is critical to becoming a true professional in any
field. In this course, you will have the opportunity to develop and fine—tune skills to connect with customers, understand their needs, and
provide them with exceptional experiences.
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